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Abstract
Billy Mays was a famous American Pitchman and salesperson who was known for his dark brown beard, booming voice and infectious energy while advertising products. He was born on 20th July 1958 and died at the age of fifty. Billy dropped out of West Virginia University to work in his father’s hazardous waste company. He later moved to Atlantic City to be a salesman. While there, he was taught how to pitch by older salesmen. The techniques he learned from these salesmen helped him become a famous salesman in America. Billy was a great salesman who was trained by old salesmen at Atlantic City. Billy promoted products from various companies which all experienced an increase in sales after he had advertised them. His sales skills were excellent as his name became a household name in the country. He traveled across the USA advertising various products. Unfortunately, his vibrant career and life were cut short by his untimely death. This essay will focus on personal traits of Billy, some of his traits as a successful sales person, innovations as well as innovations.
Billy Mays Biography
Billy Mays was born on July 20th, 1958, in Mckees Rocks, Pennsylvania, and raised in Pittsburgh (Johnson, 2015). His parents were Joyce Palm and Billy Mays Sr.  Billy went to school at Sto-Rox high school and later joined West Virginia University (Fantz, 2009). Unfortunately, he dropped out to work at his father’s hazardous waste truck company. He married twice; his first marriage was with Dolores who gave birth to one son. Unfortunately, this marriage ended in a divorce. He then married a second wife Deborah, who gave birth to a daughter. His son was the age of 22, and his daughter was three years old at the time of his death. 
After working for some time in his father’s company, Billy decided to move to Atlantic City in 1983 with a friend to become a salesperson. He began by hawking products and was discovered by older salesmen who taught his how to how to pitch (Fantz, 2009). While in Atlantic City he sold knives, mops, ultimate Chopper, Boardwalk and many more. Mays spent 12 years selling products at fairs, auto shows all over the USA. During his travel, he met Max Appel, the founder of Orange Glo International and they became friends. Although both of them were competitors, they began a friendship where Appel hired Billy as his company’s national spokesman (Johnson, 2015). In 1993, the year his association with Appel started, he also befriended a future pitchman by the name Anthony Sullivan. At Pittsburgh home show, customers reacted to Mays’s pitches enthusiastically which resulted in an increase in sales on his first day at work. Billy was known for his shouting in an abrasive manner during infomercials.    
In the 1990s, Billy moved to Florida, where he started his own company by the name Mays Promotions Inc. (Johnson, 2015). He produced the ads he promoted in his company. His company focused on Mays's talent to deliver advertisements to sell different products (Johnson, 2015). He also worked with other production companies in Tampa Bay to help him in other projects (Johnson, 2015). Bays pitched products manufactured by various manufacturing companies as well as Home shopping Networks. Since Bays was a talented salesman, all the companies that hired him to promote their products experienced an increase in sales. Billy became known in the country as his services were sort after by many organizations (Fantz, 2009). Mays appeared in many television commercials promoting various products. Chiefly, Mays said that he was a passionate user of the goods he promoted. 
Mays began commercials in 1999 to advertise products manufactured by Orange Glo. Orange Glo Company made Orange Clean, Oxi-Clean, and Kaboom. Notably, Mays contributed his ideas on the advertisement of these products, which led to the company experiencing an increase in sales. Mays advertisements were loved by many as they lured them to purchase these goods. However, they were others who did not like his style. Mays later moved into promoting other products such as hardware products, healthcare plans, mini burger makers, and many more. All these products experienced an increase in sales due to Mays's energetic sales skills. Since Mays was an excellent pitchman, he earned the privilege of choosing what he is going to promote (Johnson, 2015). Since companies that hired him experienced an increase in sales, he would receive a percentage of the products' gross revenue as payment. His unique sales skills resulted in him becoming wealthy (Johnson, 2015).
[bookmark: _GoBack]At the beginning of 2000, many companies hired him for his services. He shot infomercial for Oxi-Clean Corporation and became a staple member of the group. He later shot another infomercial for the Orange Glo organization (Fantz, 2009). In December 2008, Mays appeared on ESPN online service ads. These ads were slightly different from the infomercials he was used to for other organizations. ESPN ads were exaggerated as Mays had to do a parody of himself (Johnson, 2015). Moreover, he also appeared in a live Champs Sports Bowl promoting ABC's and ESPN's January bowl games.  Before he died, he had signed a deal with Taco Bell to film an infomercial commercial for the company. Unfortunately, he did not live to carry on with this deal.
As Mays continued to appear on ads in the 21st century, he became famous, and fans began asking for his autograph. However, those who did not like his style vowed not to buy products promoted by him. Notably, all was not smooth for him. These criticisms affected him since he was a sensitive man, but his fans encouraged him. Notably, in the professional world, not everyone will like you.  
Mays was founded dead in his house in June 2009 (Johnson, 2015). Mays was an excellent American Pitchman who was known for his dark brown beard, booming voice, and infectious energy while promoting products. Many people who watched his commercials were lured to buying these products due to his lively personality. Due to his ability to convince people to buy the products he promoted, Billy became famous and many organizations sort for his services. He became a television infomercial icon and worked for various known organizations such as Orange Glo and ESPN (Johnson, 2015). Working for such organizations was an achievement since they were famous companies in the nation.  Due to his talent, he became known throughout America and made many friends and fans. His excellent work increased his worth, and this made him wealthy (Johnson, 2015). Notably, every organization he advertised for experienced an increase in sales.
Additionally, since he always said he used all the products, he advertised customers were motivated to buy these products (Johnson, 2015). As the number of his fans increased, more and more people became aware of his work. Surprisingly, Mays dropped out of school to work in his father's company. He later moved to Atlantic City where he hawked goods and was later discovered by old salesmen who trained him (Fantz, 2009). The training Billy received helped him become a famous salesperson. He used the skills he learned from these older salesmen to become a successful salesman. His sales technique was both loved and criticized. Many people liked his salesman skills, while others said they were annoying (Johnson, 2015).Despite dropping out of school, he became a successful salesman in America. Mays, death was untimely and unexpected. He was found dead in his house; doctors said that a heart-related trauma killed him. He left behind his ex-wife, her son, his second wife, and her daughter and his parents. At the time of his death, Billy’s son was working at the company he had established (Fantz, 2009). Fans and corporations which he had signed a deal with were saddened by his unexpected death. Billy Mays left a great legacy behind.
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